
CYCLONE WIZARD: VACUUM
CLEANER PERCEPTION SURVEY

JIM
MARKETING

WELCOME TO THE VACUUM CLEANER PERCEPTION SURVEY.  THIS  SURVEY
IS  SPONSORED BY A MAJOR VACUUM CLEANER COMPANY THAT IS

SEEKING OPINIONS FROM THOSE WHO USE VACUUM CLEANERS ON A
REGULAR BASIS .  THE PURPOSE IS  TO COLLECT PERCEPTIONS ABOUT

VACUUM CLEANER BRANDS AVAILABLE  IN  TODAY'S  MARKET .THE SURVEY
SHOULD TAKE NO MORE THAN F IVE MINUTES TO COMPLETE .  ALL

RESPONSES WILL  BE  KEPT CONFIDENTIAL .  THE DEADLINE FOR
COMPLETING THE SURVEY IS  ONE WEEK FROM TODAY.

QI : L IST  ALL  THE VACUUM CLEANER BRANDS OF WHICH YOU ARE AWARE.  (THINK OF
ALL  OF THE VACUUM CLEANER COMPANIES WITH WHICH YOU HAVE EXPERIENCE OR

OF WHICH YOU HAVE HEARD.)

Q2:  HOW FAMIL IAR ARE YOU WITH THE FOLLOWING TECHNOLOGY AND VACUUM
CLEANER BRANDS? (BE ING FAMIL IAR WITH MEANS CURRENTLY OR PREVIOUSLY

OWNING A PRODUCT FROM THE BRAND OR HAVING EXPERIENCE USING ONE OF THE
BRAND'S  PRODUCTS.)

AWARENESS

INTRO



Q1:  FOUR VACUUM BRANDS HAVE BEEN SELECTED FOR THIS NEXT
SEQUENCE.  WHICH WORDS OR PHRASES WOULD YOU USE TO DESCRIBE

[PROGRAMMER,  INSERT BRAND:  DYSON, IROBOT,  B ISSELL,  CYCLONE
WIZARD — REPEAT QUESTION FOR EACH BRAND]? ( IF  UNSURE,  THINK

ABOUT WHAT YOU'VE HEARD ABOUT THIS BRAND.  WHAT IS YOUR
PERCEPTION?)
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Q2:  INDICATE HOW MUCH YOU AGREE OR DISAGREE WITH THESE
STATEMENTS REGARDING [PROGRAMMER,  INSERT BRAND:  DYSON,

IROBOT,  B ISSELL,  CYCLONE WIZARD — REPEAT SEQUENCE FOR EACH
BRAND].
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